The present complex nature of market has created sturdy challenges before the business world in the form of designing right product, right price, right placement and right promotion. In order to survive and thrive, a marketer has to focus on these challenges. Amongst, right product is most crucial which requires good and feasible ideas in all industries including life insurance. In fact, life insurance is perceived as an unsought and complicated financial product in India. The present paper is a humble attempt to examine the sources of new life insurance product ideas in LIC of India. The findings of the present study include the sources into six groups such as key stakeholders, workforce, organizational documents and other sources, research unit, competitors, and national and international source. It may be noticed the key stakeholders like Insurance Regulatory and Development Authority of India, actuary, top management, and policyholders play vital role in providing ideas in the new product development process of LIC of India. 
INTRODUCTION
New product development, a complicated process, is emerged with the organizations' objective/strategy or from an idea that stimulates the process which is constrained free by strategic planning (Kahn, 2001) . The former one is a systematic approach to product development that advocates the designing of product development process after setting of objectives and goals, and the latter one may be systematic or unstructured.
Both of them have their own significance but the probability of getting success increases with the systematic approach (Kahn, 2001) . Besides, the other approaches to product development are market pull and technological push. The first one advocates the marketing philosophy i.e. satisfying consumers needs and wants after scanning the external marketing environment, whereas, the other one is related to idea directed approach to product development (Kahn, 2001) . Ferris et al. (2008) found that having an excellent product development process is an important factor in achieving the consistent, organic, topline growth that companies are seeking today.
They emphasised on product idea initiation and generation-sources for new product ideas, product design and pricing, project management/ product implementation process, product IT infrastructure, and product development assessment. In most of the firms, particularly service organization has eight steps viz. idea generation, idea scanning, concept development and testing, marketing strategy development, business analysis, product development/service development, market testing, and commercialization (Rao, 2007 The present study is unique from past studies as it focuses on the sources of ideas for product development rather than performance appraisal of marketing practices in the field of life insurance.
The present research is a case study and specific to LIC of India. The objective of the present study is to examine the sources of life insurance product ideas in LIC of India.
METHODS

Research Materials
The present study is exploratory cum descriptive 
Research Methods
The data gathered from different sources have been suitably tabulated, analysed and interpreted with the help of factor analysis using SPSS 17.
The data have been tested at 5 percent level of significance through KMO and Barlett's Test to examine the appropriateness of factor analysis for the dataset and checks the overall significance of correlation matrices with the help of examining null hypothesis i.e. "variables are not correlated".
Principal Component Analysis has been adopted for determining the total variance explained
RESULTS AND DISCUSSION
In order to gather the data, officials working under the 
MANAGERIAL IMPLICATIONS
Based on the findings of present study, it can be said that there are number of significant sources of life insurance product ideas. Better product ideas lead to better product developments which ultimately yield increased revenue and market share. Therefore, the present study can be used as consideration of life insurers in designing the new life insurance products.
CONCLUSION
Thus, it is evident from the analysis that sources of new product ideas are of critical significance for the LIC. It is also obvious from the above discussion that LIC of India has different sources of product ideas in several forms such as IRDAI, Actuary, Marketing Unit, Customers, Employees, etc.
however, LIC has to focus more on new sources for creative ideas. As a matter of fact, still a large chunk of the market is deprived of the insurance cover. Perhaps, the lack of simple and benefitting life insurance product may be the strong reason.
Even the educated class of the society in India is not able to understand the complexities pertaining to terms and conditions of the life insurance. In 
